Part 1. Leisure and boredom

1.1 Conceptualising leisure
1.2 ‘New boredom’

Part 2. Drivers

2.1 Our changing use of time
2.2 Perceptions of time use
2.3 Spending

2.4 Values

Part 3. Active Leisure

3.1 Most ‘active’ countries
3.2 The tourist

3.3 Still being authentic
3.4 The enthusiast

3.5 Interests and passions

Part 4. Enrichment Leisure
4.1 Cultural activities
4.2 A growing trend
4.3 Creative activities
4.4 Social Involvement
4.5 Responsible leisure

Part 5. Passive leisure

5.1 Highly valued
5.2 Media consumption

Part 6. Technology and Leisure

6.1 Changing home (and out of home) leisure
6.2 Internet and leisure

Part 7. Business implications



